
























一方，タイ観光庁（Tourism Authority of Thailand）の e-マガジン?に「SPA SENSATION



























































































年 1993 1995 1997 1999 2000 2001 2002 2003 2004 2005
総 数（人) 70,946 53,941 60,008 55,800 64,778 66,174 72,696 80,022 104,864 120,238
観光客（人) 35,298 18,409 26,517 24,350 28,437 29,764 38,193 43,832 63,017 75,333
観光客割合 49.8％ 34.1％ 44.2％ 43.6％ 43.9％ 45.0％ 52.5％ 54.8％ 60.1％ 62.6％
資料：『JNTO白書 世界と日本の国際観光交流の動向』1997年版，2002年版，2005年版
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マッサージ ８ （ 88.9％)
フェイシャル・マッサージ ７ （ 77.8％)
ボディー・トリートメント ９ （100 ％)
フット・リフレクスソロジー ８ （ 88.9％)
マニキュア ５ （ 55.6％)
ペデキュア ４ （ 44.4％)
栄養 ２ （ 22.2％)
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??Tourism Authority of Thailand:e-magazine
 
http://www.tatnews.org/emagazine/2607.asp
??Rewat Wisutwet,‘Thailand-The Wellness Capital of Asia’www.tatnews.org/emagazine/2607.asp
 




Spas and hot springs in northern Thailand were examined based on the field survey
 
whether they can become attractive tourist attractions for tourism promotion between
 
Japan and Thailand. There are many Japanese who regard a hot spring as a spa
(resort). However,in Thailand,the concepts of a spa and a hot spring differ consider-
ably. The spa in Thailand does not have an image of the hot spring which Japanese
 
consider. It is not the place of bathing but the place of health care and esthetic. Spa
 
service programs and facilities are enough to attract many Japanese tourists. Although
 
the hot spring in northern Thailand is natural beauty,it is now difficult to attract them
 
as a place of bathing. In concluding,it seems that they,especially,spas contribute to
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